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2014 AAAA Convention: Columbus (Dublin), Ohio! 

  

Mark Your Calendar for July 23-26, 2014 

  

Next year's exciting installment of the AAAA Convention is all set and ready to go on July 23-
26, 2014!  It will take place at the Embassy Suites-Dublin, subject to contract signing within 
the next few days. The Embassy Suites-Dublin has drawn accolades among collector's groups 
nationally as "the" convention venue. They have a great deal of experience with such events 
and how they can help to make them successful.  Each spacious suite features a bedroom 
(double or king), living room, and kitchen with microwave, sink, and refrigerator.  As a dealer, 
you will be able to exhibit your inventory in the living room and maintain privacy in your 
separate bedroom.  No need to move your treasures before climbing into bed! 
  

Even more exciting is that our convention will be conducted in collaboration with the Antique 
Malls of Springfield, Ohio. A short 30 minute drive from Dublin, you will find over 1,300 antique 
dealers located in three malls within a 2 mile radius. All three malls are well-represented in 
antique and vintage advertising.  We have established a working relationship with them and 
will be planning some fun and innovative surprises for you.  Another special attraction is that 
Leo Frye will be opening his home and his world-class collection of vertical pocket tins for 
viewing by the membership.   
  

Eighty-six percent of 2013 Convention survey participants reported that they intend to attend 
the 2014 Convention!  Please plan to join them and find out why.   We have added a measure 
of good plain fun to the usual convention recipe.  In addition to the traditional room-hopping, 
auction, seminars (we are planning three this year), and good food, we will continue our more 
recent tradition of helping you get to know your fellow club members better, learn from one 
another, and have some laughs together.  We also listened to the feedback we received: the 

auction will not take place on the last day of the event.  
  

The Convention Registration Fee will be $110 per person and that is a great deal 
because it, along with the room rate, will include ALL meals (breakfast, lunch and 
dinner on Thursday and Friday, and breakfast on Saturday morning) and a free 
Manager's Cocktail Reception each evening.   Rooms are $115 per night, plus 17% 
tax.  The discounted room rate will be available three days before and three days after 
our event.  Tables in rooms will cost just $10 per room for up to 2 tables.  
  

Registration forms will be included with the November issue of the AAAA Checkerboard and 
the December issue of Past Times.  Please register early to ensure that your room is located 
in our designated room block. 



  

A schedule of activities has already been developed (subject to change).  For a copy of it, click 
here. You will see that the Convention will be chock full of exciting, enjoyable, and interesting 
things to do. 
  

There are just too many details to share about the 2014 Convention plans for this one article. 
Therefore, in each upcoming issue of the AAAA Checkerboard, we will provide a further 
glimpse into what you can look forward to.  Stay tuned!    
  

 
  

What Prize Did You Find in Your Cracker Jack Box? 

  

By Michael Osacky  
  

The Cracker Jack name is synonymous with popcorn, July 4th, prizes, and baseball 
cards.  Many people do not know that baseball cards were inserted 
into packages of Cracker Jack Popcorn in 1914 and 1915.  Of all 
the novelty items inserted into packages of Cracker Jack’s over the 
nearly 100 years, the baseball cards are by far the most 
valuable.  Legendary Hall of Fame baseball players Christy 
Mathewson, Ty Cobb, Joe Jackson, Honus Wagner, and Walter 
Johnson are some of the most collectible and hardest to find cards 
in the sets.  There are a few differences between the 1914 and 
1914 Cracker Jack Sets.  The 1914 baseball cards were only 
distributed in packs of Cracker Jack Popcorn.  The 1915 baseball 
cards were issued in packages of popcorn and could also be 
obtained in the mail.   
  

The popularity of Cracker Jack is still very strong today.  There is a 
Cracker Jack Collector’s club 

http://www.crackerjackcollectors.com/ that holds a National Convention every year.  The 
Cracker Jack Brand has been bought and sold many times in the past 100 years, but it is still 
one of the most widely recognized brands across the country. 
  

Click Here to learn much more about the Cracker Jack brand and the fascinating  advertising 
collectables they produced.  A small sampling of Cracker Jack collectables appears below. 
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Michael Osacky is the founder of baseballintheattic.com. He is dedicated to unearthing vintage 
sports cards and memorabilia buried in attics, garages, and barns. If you have a vintage sports 
card or memorabilia collection, he wants to hear from you. Please visit 
baseballintheattic.com to learn more.  Please look for us in Parade Magazine, Huffington Post, 
and Checkerboard Magazine. 

  

 
  

Protect Your Investment! 

  

Lovers of antique and vintage advertising are well aware of the challenges that are confronting 
the hobby:  an aging collector base, declining values, difficulties attracting younger 
enthusiasts, and the like.  It is easy to feel rather helpless in the midst of those forces and 
wonder what will happen to the value of your collection. 
  

Instead of passively waiting around to see what happens, you can take an active role in helping 
to make a difference.  How?  By serving on the AAAA Board of Directors.  The primary mission 
of AAAA is to promote the hobby of collecting antique and vintage advertising.  There are 
many ways that can be done and the Club can benefit from your ideas and involvement.   
  

If you are willing to assume an active role in helping AAAA promote antique and vintage 
advertising, we want to hear from you!  There are many different kinds of roles that can be 
filled on the Board and they are all important.   It is not necessary to attend Board Meetings in 
person so don't let that hold you back. 
  

Click here to let us know if you might be interested in serving as a member of the AAAA Board 
of Directors.  We will be happy to provide further information and answer any questions you 
may have.   
  

 
  

In Memoriam 

  

It is with much sadness that we report that Jim Lesniewski, AKA the "Country Gentleman" 
recently passed away.  Jim and his wife, Barb, AKA "Country Lady Antiques"  attended the 
AAAA Convention in Reading in July and were active sellers from their room.  Jim would readily 
defer to Barb as the "real" expert and collector but spoke warmly of his great enjoyment of the 

http://click.icptrack.com/icp/relay.php?r=9061647&msgid=248455&act=YJ3Z&c=1144716&destination=http%3A%2F%2Fwww.baseballintheattic.com%2F
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adventures he shared with her attending antique shows throughout the country.  He certainly 
was a gentleman and will be missed. 
  

 
  

Would You Like To Be A "Published Author"? 

  

If so, please consider writing an article for the AAAA Checkerboard or Past Times.  You may 
very well have valuable information that others would love to acquire.  You could write about 
your favorite brand or type of antique advertising.  You may simply want to share photos of 
the beautiful or innovative displays you have created.  Maybe you would like to share some 
tips for successful collecting.  Many of you have been collecting for many years--this is a good 
time to pass along the benefits of your insights and experiences to others.   
  

Don't worry if you have not done much writing in the past.  We can help edit your work.  Also, 
the article does not need to be lengthy.  A brief article can be just as interesting or valuable as 
a lengthier one. 
  

It's a win-win situation.  You'd get a smile out of seeing your name in print and knowing that 
you've created a bit of a legacy through your sharing.  In turn, future generations would benefit 
from the knowledge you have generously made available to others.  
  

If you are interested in contributing to the common good of AAAA by writing an article and/or 
sharing photos, please click here to let us know.  
  

 
  

Wanted Items 

  

In this column are those sought-after items of desire that seem to be elusive. If you know 
where any of these items can be acquired or if you have one available, please click the link to 
reply directly to the seeker.  To place a listing in this column, click here. There is no fee for 
AAAA members.  Up to three listings per member is permitted. 
  

Minnesota Brewery Items including Hamm's, Grain Belt, Fitgers, Gluek and others.  Also 
collect rare Minnesota advertising pieces.  To reply, click here. 
  

Vintage Baseball/Football Cards:  Pre-1970 Only  To reply, click here. 
  

Clicquot Club:  Lighted Clicquot Club advertising clock made by Telechron and Telechron 
lighted advertising clock.  To reply, click here. 

  
"ANTI-FAT," Weight-Loss, "Reducing," Obesity Items:   Signs, bottles, anything related. Also, 
any items related to VITAMINS.  To reply, click here. 
  

Yellow Kid Wanted:   The more unusual,the better.  To reply, click here. 
  

Harvard Brewing Signs/Lithographs:   To reply, click here.   
  

Firecracker Packs:  Collector buying all old fireworks-packs, boxes, advertising, whatever.  To 
reply, call 932-237-3646 or click here. 
  

Ivanhoe Pencil Tin:  Fair price and also finder's fee paid.  Approx 1" diam, 9" long, blue in 
color, round, with picture of Ivanhoe on horseback. To reply, click here. 
  

Noaker Ice Cream Company Canton, Ohio:  13" Round ice cream tray from "the Noaker Ice 
Cream Company Canton, Ohio" in good or better condition.  It has the boy & girl eating ice 
cream on the front.  To reply, click here. 
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1 lb. Canadian Coffee- Circle Coffee:  To reply, click here. 
  

B.T. Babbit Soap Advertisement Posters:  See Antique Advertising Encyclopedia (Vol. II) by 
Klug page 54 and 55. Condition is very important.  To reply, click here. 
  

DeLaval:  Tin advertising, give-aways and other collectibles produced by the company.  To 
reply, click here. 
  

Edmands Coffee Company, Edmands Tea Company, 1776 Coffee, American Beauty 
Tea, Japan Tea, Devonshire Tea, (imported by Edmands, Boston/Chicago):  Any items such 
as tins, signs, paper, or anything else related to the Edmands family of companies in Boston 
is desired.  To reply, click here. 
  

Heathman Bakery, Dayton, Ohio:  Interested in any items related to this business. To reply, 
click here. 
  

Indianapolis Brewing Company Ephemera: Circa 1920. Specifically looking for signed 
documents. To reply, click here. 
  

Veterinary Advertising Collectibles: Pre-1930s veterinary posters, patent medicines, store 
displays, photographs, paper ephemera. To reply, click here. 
  

One (1) Pound FULL [Unopened, Sealed] Key-Wind Coffee Tins:  To reply, click here. 
  

Near Mint English Biscuit Tins:  1880 to 1925  To reply, click here. 
  

Old Automobile Gear Shift Knobs: The kind that screwed on the gear shift that came through 
the floorboard.  Many looked like a large marble. To reply, click here. 
  

Ben Bey Cigar Collectables:  Any Ben Bey cigar collectable, other than tin containers.  To 
reply click here.   
  

 
  

The AAAA Checkerboard is a monthly e-newsletter that is made available to all AAAA 
members at no cost.  The mission of the Checkerboard is to increase knowledge about antique 
and collectible advertising among AAAA members.  The Checkerboard also provides news 
and updates about AAAA.  It is produced each month with the exception of the four months 
per year when the award-winning Past Times print newsletter is published. Paul Lefkovitz 
(plefk@generalstoreantiques.com) serves as Editor of the AAAA Checkerboard. 
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Attachment 
 

Cracker Jack in Baseball:  Legacy of Marketing Genius 

 

By Michael Osacky 

 
Reproduced with permission from Candy & Snack TODAY, 2012 

  
In 1912, Cracker Jack popcorn became the mass marketing legend of the twentieth century.  The 

Rueckheim brothers’ were the marketing prowess behind the Cracker Jack brand.  The brothers’ 

first introduced their caramel coated popcorn to the world in 1893 at the Chicago World’s 

Fair.  The feedback received was nothing short of remarkable and the factories started to mass 

produce the popcorn.  Prizes started being inserted into the candy boxes in 1912 and created mass 

hysteria.  Nobody had even thought of including a prize into a candy box, or any other retail item 

ever before.  Talk about mass marketing!  The popcorn was soon being sold at baseball parks, and 

the Cracker Jack name was included to the song “Take Me Out to the Ballgame.”  This unique 

candy company simply became a magic monopoly in the confectionery industry.    

  

During the years 1914 & 1915, Cracker Jack had an even bigger idea.  The company had no clue 

of the historic significance in the making.  Baseball is America’s favorite sport.  They decided to 

insert baseball cards into the boxes of every box.  Every child in the country clamored to collect 

their favorite baseball player.  They stuck their sticky fingers through the divine confection; hoping 

for the card of their dreams.  One hundred and forty four cards were randomly inserted into the 

popcorn boxes.  Today, these cards are very scarce and most of them contain a stain from the 

popcorn.  The baseball card promotion was extremely successful and was brought back the 

following year, 1915.  The factories had trouble keeping up with demand in 1914 so 1915 brought 

about one change.  The baseball cards could be obtained in the boxes of popcorn or you could 

order them through the mail.  Complete sets could also be obtained in the mail.  The company 

demonstrated its ability in marketing to children.  Cracker Jack had become the behemoth of the 

candy world with no competition.  

  

Those baseball cards produced in 1914 & 1915 are now collectors’ items and are worth quite a bit 

of money.  A complete set of the 1914 baseball inserts recently sold for $75,000 in 2009.  Another 

1914 complete set in much better condition sold for nearly $1,000,000 in 2008.  The hammer price 

was $960,000.  This set originated from a collector who has been constantly upgrading his 

collection for many decades.  He is almost ninety years old and felt that the time was right to sell 

the set, along with thousands of other cards.  The price of individual cards varies greatly with 

condition.  The Hall of Fame players’ also command more money.  A 1915 Modecai Brown (#32) 

in perfect shape sold for $40,000.  A 1915 Christy Mathewson (different pose than the 1914 

counterpart) in mid-grade sold for $2,500.  1914 Branch Rickey can sell for $8,000.  According to 

the baseball card price bible, Standard Catalog of Baseball cards, the 1915 set was 

printed/distributed in at two different times.  The low number cards (#1-144) had ten million cards 

produced during the first print.  The high number cards (#145-176), had a first print of fifteen 

million cards.  There were additional printings, but nobody knows for sure how many were actually 

minted.  Regardless, only a small fraction of the cracker jacks are still around today.  Many of 

those are in low to mid-grade.  High grade examples are seldom found, but command a lot of 

money.  Chicago and New York were the cities that Cracker Jack had its offices/distribution 

facilities.  Nearly one hundred years later, these two cities are prime spots to find the Cracker Jack 

baseball cards hiding in attics or garages.  

  



The key cards from both 1914 & 1915 Cracker Jack are:  Alexander, Brown, Cobb, Johnson, 

Jackson, LaJoie, Mathewson, Speaker, and Wagner.  The fronts of the cards are identical in both 

years with a few exceptions.  A select group of players' have a separate picture in each 

year.  Turning the card over and looking at the reverse is the easiest way to tell the difference 

between a 1914 and 1915 cracker jack.  There are two ways to determine what year you 

have.  Firstly, the 1914 set had 144 cards while the 1915 contained 176.  The reverse of the card 

mentions either 144 cards or 176 cards.  Secondly, is the image on the reverse upside down?  If 

so, you have a 1915 card.  The 1914 set did not flip the image on the reverse.  The 1915 set flipped 

the image on the reverse and is a great way to determine what the 1915 variety.  

  

The Baseball Hall of Fame in Cooperstown, New York is home to some of the most exciting 

baseball artifacts in the world. The Hall of Fame does not purchase any of their artifacts.  The 

museum is a non-profit organization and they accept donations from just about anybody.  Many 

of their pieces come directly from the players', families of players', and estates.  The museum 

regularly rotates their inventory in and out of the museum so the visitors' do not get bored seeing 

the same exhibits.  Most of the pieces spend most of their time in storage and never see 

daylight.  The Hall of Fame is currently displaying several 1915 Cracker Jack cards.  They include 

Mack, Bresnahan, Bender, Chance, Barry, Alexander, Cobb, Carrigan, Collins, Plank, Baxter, 

Bush.  They have at least 1 complete set from 1915, but the set is not currently on display.  

  

The CJ brand today is all but forgotten.  Sales are on the decline and there hasn’t been a television 

ad in over fifteen years.  Regardless, there is a Cracker Jack convention held every summer and 

the die-hard fans come out of the woodwork to attend.  This is the fifteenth year of the annual 

convention.  The convention is an off-shoot of the Cracker Jack collector's 

club.  www.crackerjackcollectors.com.    Annual membership is $20 for a one person or $24 for 

the entire family.  This price includes a quarterly newsletter called "Prize Insider."  About sixty or 

seventy people attend the annual convention.  The record attendance was one hundred and fifty 

people. The club is very small and only has a few hundred members', but they buy Cracker Jack 

popcorn by the caseload.  The Cracker Jack's are not eaten, but given out to friends, family, co-

workers etc.  Most Cracker Jack club members' do not eat the caramel popcorn because they do 

not like the taste of it.   The majority of the members' are based in the Midwest because that is 

where Cracker Jack had most of its facilities.  More importantly, most prizes are concentrated in 

the Midwest.  The current Vice-President of the club and author of Cracker Jack Prizes, Alex 

Jaramillo lives in California and says, "There are no cracker prizes out west.  I love going to the 

convention and seeing what new prizes have been unearthed in the previous year."  The 

conventions are also great to catch up with old friends and relax from the daily grind.  The Cracker 

Jack show n’ tell is a favorite game that is played at convention.  “The game is hosted by Cracker 

Jack experts who determine if that Cracker Jack prize is an authentic Cracker Jack prize,” says 

Larry White, author of The Unauthorized Guide to Cracker Jack Advertising Collectibles.  There 

is no “master list” of prizes so nobody knows for certain if a prize came from the popcorn box or 

not.   

  

When Frito-Lay purchased Cracker Jack from Borden in 1998, one hundred million units of 

cracker jacks were being sold annually.  Frito-Lay recognized the brand was still viable and built 

the product up.  Close to one billion units of cracker jacks were sold by 2002 up from one hundred 

million just a few short years earlier under different ownership.  The existing machinery was 

purchased in the merger and Frito-Lay was intent on streamlining operations, but still use existing 

machines to package product.  The leadership was shocked at what they saw.  They could not 

believe that an elderly woman was dropping the prize into the top of the machine and a few seconds 

later it came out the bottom as a wrapped prize.  Management did not understand why a machine 

was not doing the work of the elderly woman.  Management was clearly detached and was focused 

exclusively on profitability.  A brand that has been around for one hundred years has some 

http://www.crackerjackcollectors.com/


nostalgia that comes with the territory; this was one example of the nostalgia that had remained 

within the organization for decades.  Unfortunately, everything was streamlined and automated 

after the merger and the elderly woman lost her job.   Frito-Lay had several ideas to "re-start" the 

brand to increase sales.  Firstly, the boxes started to be replaced by bags.  Frito-Lay has all of their 

products in bags, so the transition from boxes to bags would be seamless.  Dorito's, Frito's, Cheeto's 

are sold by the bag, not box.  The bags have a longer shelf life and the product stays fresher in a 

bag.  Consumers wanted more peanuts and wanted them more evenly distributed in the 

package.  Under the Borden name, the peanuts were exclusively found on the bottom of the 

box.  Frito Lay inserted the popcorn into bags upside down to increase the likelihood that peanuts 

are found throughout the bag, not on exclusively on the bottom.  Under new ownership, cracker 

jacks were sold alongside Oreo's and M&M's.  The popcorn was not sold on the same shelf as 

other brands of popcorn.  This was a strategic move because sales of cookies and candies were 

growing at a faster rate than popcorn.  Furthermore, popcorn evokes a healthier feeling than a bag 

of M&M's. Instead of going for the chocolate candy, grab the popcorn which is on the same 

shelf.  In the Chicago market, Cracker Jack was hung on sides of big racks displaying Frito's, 

Dorito's, Cheeto's, etc at convenience stores and gas stations.  Gas stations derive most of their 

profit from the convenience store inside.  According to the January/February 2010 Candy and 

Snack Magazine, 2009 & 2008 lost 334 & 1419 convenience stores, respectively.  Lottery tickets, 

canned goods, cigarettes, popcorn, candy, and many other goodies are found inside of the 

store.  Convenience stores and gas stations still sell Cracker Jack product in both bags and 

boxes.  Boxes are also available for purchase on the Frito Lay website.  When the pay by credit 

card at the pump was introduced several years ago, the convenience store started taking a hit in 

their sales because customers were paying at the pump and not going inside to buy 

anything.  Americans work harder and longer than ever before, and the pay at pump feature was 

great for busy people, but a detriment to the gas station ownership.          

  

Unfortunately, the brand has fallen on hard times for several reasons.  Firstly, the turnover in 

management for the brand has been extremely high.  Frito-Lay has several different divisions and 

they want their best people to work on the most profitable brands.  When somebody does a great 

job for the Cracker Jack brand, that person gets transferred to Quaker Oats, or PepsiCo.  The 

Cracker Jack jobs are used as a stepping stone to more lucrative work within the parent 

organization.  Currently, Cracker Jack does not have senior management for its brand.  All of the 

decisions are made by the parent company.  Cracker Jack has no CEO, COO, CMO, etc.  Secondly, 

Frito-Lay has turned its back on the consumer and the Cracker Jack collecting community.  When 

Cracker Jack merged with Frito-Lay in 1998, they sent cases of Cracker Jacks to the Cracker Jack 

collectors and management would appear at every annual Cracker Jack convention.  Frito Lay 

headquarters is in Dallas, TX.  To create a buzz and celebrate the merger with Frito-Lay in 1998, 

Dallas played host to the Cracker Jack convention shortly after the merger from Borden.  All 

attendees took a tour of the headquarters and ate like a king.  As noted earlier, the conventions are 

exclusively held in the Midwest, but who could say no to Dallas.  Today, management no longer 

sends free product and no longer attends the annual convention.  The convention attendees viewed 

the management appearance as beneficial and looked forward to it.  Management was very 

receptive to the needs/wants of the end user.  Today, the end user is detached from the brand.  There 

are several forum boards, but nothing positive to say about the brand.  After going through 

numerous chat/forums, two things constantly come up for conversation.  The consumers chastise 

the brand for not inserting enough peanuts into the packages.  They also want better prizes.  The 

prizes today are all made of paper.  The prize is part of the wrapper.  The wrapper and prize are 

one and the same.  You take off the outside wrapper and that is the prize.  Years ago, Cracker Jack 

conducted test runs with children to see if prizes would be liked and well-received by the 

children.  The prizes used to be a key ingredient that affected revenues.  If the children like the 

prizes, they would tell their parents' to buy Cracker Jack.  The children would also trade the prizes 



on daily basis which further publicized the brand.  There is no need today to pay for a test studies 

to see what prizes are enjoyed by children because every prize is a paper one.    

  

Cracker Jack, a prize in every box has been a mainstay slogan since 1912.  The prizes inserted into 

every box have changed for the worse, over the years.  Toy cars, tobacco pipes, plastic animal 

figurines, baseball cards, fake tattoos, were the most highly collectible prizes several decades 

ago.  The "thrill of the hunt" occurred between 1900-1990.  After 1990, the prizes became cheap 

plastic novelty items, or paper items such as crossword puzzles.  The current prizes inserted into 

bags of CJ are exclusively paper prizes.  Paper games, paper stickers, paper jokes.  The reason 

behind the paper prizes is two-fold.  Firstly, Cracker Jack does not have a budget to buy 

prizes.  The brand has been declining for years and it does not make sense fiscally to take away 

from the bottom line.  Secondly, FDA (Food and Drug Administration) dictates what can be 

included into the candy corn.  1972 was the first year the FDA dictated what size the prizes could 

be.  Many of the prizes from yesteryear are now considered a "choking" hazard by the 

FDA.  However, the prizes pre-1972 are worth the most money and the most collectible.  Many of 

these prizes consisted of boats, cars, or other vehicles that were inserted into the boxes as parts to 

be assembled by the purchaser.        

   

"Some of the rarest finds include a cracker jack "foil" box that was manufactured between 1957-

1960" according to Jaramillo.  Every so often unopened boxes of cracker jacks will come to the 

market and everybody clamors to see what prize is inside that box.  Many prizes have been found 

when a house gets torn down.  It was a common occurrence several decades ago to store prized 

possessions inside a wall for safekeeping.  On occasion, people would forget about their secret 

compartment and move out.  When a house gets torn down, these treasures become unearthed.  

  

 The pricing of Cracker Jack popcorn is fairly straightforward.  

From 1896-1918 a box of Cracker Jack was a nickel for 2 ounces.  Sugar started to be rationed 

after the war (1918-1919) so the price doubled from a nickel to a dime.  In 1920, the price dropped 

back to a nickel and stayed at a nickel from 1920-1940.  In 1940, the box shrunk from two ounces 

to 1 1/2 but still cost a nickel.  In the 1950s and 1960's the box shrunk again to 1 1/4 ounce and 

the price jumped to fifteen cents.  In 1970 the box shrunk again to one ounce and the prices ranged 

from twenty-five to thirty-five cents.  The one ounce size remained through the 1980's until the 

late eighties when the box weight increased to 1 1/4 ounces.  Today a box cost fifty cents and a 

bag cost about $1.  

  

The CJ popcorn formula has remained the same for over one hundred years and the game of 

baseball has also remained fairly constant.  However, the monster stadiums and the payrolls have 

sky rocked over the last few decades so the price of admission has increased accordingly.  In 1920, 

you could enter Yankee Stadium for twenty-five cents.  In 1930, the price to see the Chicago Cubs 

play at historic Wrigley Field was $1.50.  Prices in the 1940's remained between $1.25-$1.50 for 

a bleacher seat.  The price of Cracker Jack also remained constant during this period.  In 1955 you 

could enter Yankee stadium for $1.00, but the 1960's saw a huge jump in ticket prices and the price 

of Cracker Jack (see above paragraph) also increased.  Every ballpark today has different 

admission prices, but it is borderline unaffordable for a family of four to attend a baseball 

game.  Four tickets, parking, food, drink, etc easily costs a few hundred dollars.  The price of a 

bag of Cracker Jack today costs $1.00 

  

CJ is mainstream and most Americans are aware of the brand.  It is a brand that has transcended 

from generation to generation.  Consumers might not buy the brand, but they remember it from 

their childhood days and from going to the ballpark.  Cracker Jack has been inserted into our 

television and radio for nearly one hundred years.  In the 1934 movie, Bright Eyes, Shirley Temple 

mentions the CJ brand while holding a box of CJ.  In the 1961 movie Breakfast at Tiffany's, the 



CJ brand is mentioned numerous times when referring to the ring that Paul is getting Holly.  In the 

movie Little Rascals, Alfalfa gives Darla a ring and says, "I had to eat six boxes of CJ to find 

it."  Kramer puts Toby's toe in a CJ box filled with ice, on an episode of Seinfeld   The CJ brand 

has been a favorite of musicians. Meatloaf, Tori Amos, and Weird Al have all mentioned CJ in 

their music.  

  

As I am a baseball card ‘collector’ it’s not just the cards I collect, it’s also the history.  As Cracker 

Jack cards become more difficult to find, so do the stories of Cracker Jack finds.  Growing up in 

Chicago and being a White Sox fan, I would love to find a "Shoeless" Joe Jackson Cracker Jack 

card.  It is tough to find and worth a nice chunk of money.  The Jackson Cracker Jack is on my 

mind every day.  He is the background picture on my phone.  I wake up to Shoeless Joe and got to 

bed thinking about Shoeless Joe.  Many old attics’ still lie dormant with baseball cards of the 

bygone century.  The cards are waiting to be discovered, and brought to light.  I dream of the day, 

when some old attic will invite me in and reveal a Cracker Jack discovery.  In the meantime, “Take 

Me Out to the Ballgame, buy me some peanuts and cracker jacks……”     

  

  

  

 

Random facts... 

 

1.  July 5th is National Cracker Jack day.  Sailor Jack (portrayed on every bag/box of Cracker 

Jack) is red, white, and blue 

2.   The dog on the box/bag is named Bingo.  This started in 1918 and he is still on every box/bag 

today along with Sailor jack. 

3.  The formula has not changed since 1893.  2 grams of fat (none saturated) 120 calories, 15 grams 

of sugar per serving 

  

 
Michael Osacky is the founder of Baseball in the Attic, a Chicago-based company dedicated to 
locating vintage baseball cards and other sports memorabilia. He has been collecting since he 
was a teenager when his Grandfather bought him a shoebox of vintage cards for his birthday. 
He is an appraiser for professional athletes from teams such as the Chicago Bulls and the New 
York Yankees.  He can be reached at Michael@baseballintheattic.com or 312-379-9090 
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